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MINAKAZ 6: KOINEZ ENIXEIPHZEIX KAl OIKOAOMOTEXNIKA EPI'A
KATANOMH AZ®AAIZMENQN ANA EMAITEAMA KAI YITHKOOTHTA
TABLE6: ENTERPRISES & CONSTRUCTIONS
DISTRIBUTION OF INSURED POPULATION BY OCCUPATION & NATIONALITY

EANGSa Xw peg E.E.

% AABavia YnéAownot Z0voho
Greece

% % % % OCCUPATION

En dyyeAua EU Countries Albania Others Total

MéEAN Twv BOUAEUOHEVWV CWHATWY KL AVWTEPA
SlolknTkG oTEAéXN ™G Anudaoiag Aoiknong 1 12.128 0,63 254 0,81 25 0,02 174 0,24 12.581 0,59
KOl TWV OPYOVIOHWYV EIOIKWV GUHPEPOVTWV

—

Legislators and senior officials

Mpéowna nou agKoUV €N ICTUOVIKE,

) i R 2 183.805 9,49 1.806 5,74 353 0,33 1.591 2,15 187.555 8,73 2|Scientific, artistics and related professions

KAAATEXVIKG KOl CUMDQI) EMAYYEApAT
Texvorbyol, Texwol BonBoi kat ackolvieg 3l 231.922 11,98 1.658 527 | 2.038 1,92 1.781 241 | 237.399 | 11,05 | 3| ysical and engineering science associate
€M ayyEAJO T professionals
YndAnAot ypageiou 4 503.238 25,99 7.455 23,71 5.526 5,20 8.841 11,96 525.060 24,44 | 4|Office clerks
An aoxohoUpevol 0V Napoxr| UM NPECIWY KAt . . .
NWANTEG O€ KATAOTHATA KAl Un aiBpleg 5| 415765 21,47 6.927 2203 | 22843 | 2148 15524 | 21,01 | 461.050 | 21.46 | 5|7 rvsion of senices, and Salespersons in stores

A and outdoor markets
QAYOpPEG
E18IkeupEVoL YewpyOoi, KMVOTPOOL, SATOKOLOL | | 4.925 025 81 0.26 851 0.80 309 0.42 6.166 0.29 Specialized farmers, foresters, fishermans and
Kat GALEiG ’ ’ ’ ’ ’ cattlemans
EI3IKEUpEVOL TEXVITEG KOl A0E 7| 114.218 5,90 2.246 7,14 10.458 9,83 6.714 9,09 133.636 6,22 7|Skilled laborers

XeIPIOTEG OTABEPWY BLOPNKAVIKWY
EYKATACTACEWY, PNXAVNHETWY KAt €E0M NG00 8| 148.383 7,66 1.675 5,33 7.957 7,48 3.484 4,71 161.499 7,52

KOl OUVOPHOAOYNTEG

o)

Stationery-plant and related operators

Unskilled laborers, manual laborers and small

AVEIBIKEUTOL EPYATES, XEIPWVAKTEG KAl 9 242.260 12,51 8.661 27,54 53.183 50,00 32.688 44,23 336.792 15,68 fessional
HIKPOEN OYYEAUOTEG professionals
"Evon Aeg BUVBLEIS 0 264 0,01 0 0,00 0 0,00 0 0,00 264 0,01 0| Armed forces
Aywoto 79.503 4,11 685 2,18 3.136 2,95 2.792 3,78 86.116 4,01 Unknown
ZGvoho 1.936.411 100,00 31.448 100,00 | 106.370 100,00 73.898 100,00 | 2.148.127| 100,00 Total

* O aplBuoG TV acPAACHEVWY gival SLOKPITOG * The number of insured individuals is distinct

NAPATHPHZEIZ Q¥ MPOX TH KATANOMH EMAITEAMATON
1. Z10 Z0voho Twv aog@aAlopévwy ot 1Y aAAnAol ypageiou 24,44% & ol AnaoyxohoUpevol 0V Napoxr UM NPESIWV KAl NWANTEG O€ KATAOTHATA Kal un aiBpleg ayopég eivat 21,46% .
2. X1oug 'EAANVEG acg@aliopévoug, ot Y dAAnAot ypageiou givat 25,99% kat ot AnagyoAoUpEVOL TV NAPOXH UM NPECIWV KAl NWANTEG O KAOTAOTAHATA Kal un aifpleg ayopeg eivat 21,47%.

3. Zoug Yn nkéoug Twv GAAwV Xwpwv ™G E.E, ol AveldikeuTtol EpyaTeS, XEPWVOKTES Kal MIKpoen ayyehpaTieg sivat 27,54% kat ot Yn dAAnAot ypageiou givat 23,71%.
4. Ztoug AABavoUG, ot AVeldiKEUTOL EPYATES, XEWPWVOKTES KAl pKpoen ayyeApaTieg eivat 50% kat ot AnaoXoAOUHEVOL GV MAPOXH UNNPECWWY KAl NWANTEG O€ KATAOTHOTA Kal unaibpleg ayopég eivat 21,48%.
5. Z1oug Yn 6houn oug aAAodan oUg, ot AVelSIKEUTOL EPYATEG, XEPWVOKTEG KAl UIKPOEN ayyeAHaTeg eival 44,23% & ot AnaoXOAOUHEVOL GV MAPOXH UM NPECIWV KAl MWANTEG O KATAOTHHATA KAl un aiBpleg ayopég eivat 21,01%.

COMMENTS ON OCCUPATION DISTRIBUTION

1) 24,44% of Insured Population is employed as ‘Office clerks ‘and 21,46% as "Provision of senices, and Salespersons in stores and outdoor markets” .
2) 25,99% of insured Greeks is employed as "Office clerks” and 21,47% as "Provision of senices, and Salespersons in stores and outdoor markets”

3) 27,54% of insured EU citizens is employed as ‘Unskilled laborers, manual laborers and small professionals” and 23,71% as "Office clerks".
)
)

4) 50% of insured Albanians individuals is employed as ‘Unskilled laborers, manual laborers and small professionals” and 21,48% as ‘Provision of senices, and Salespersons in stores and outdoor markets”
5) 44,23% of insured Foreigner workers is employed as ‘Unskilled laborers, manual laborers and small professionals” and 21,01% as "Provision of senices, and Salespersons in stores and outdoor markets”
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